Osez passer de la valeur ajoutée
a la valeur étendue!

Ganaél Bascoul
Professeur de Marketing, ESCP-EAP

Président de I'Extended Values Lab
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Sensibilisés aux problématiques du developpement
durable, les consommateurs choisissent non seulement un

PRODUIT

Mais au-dela,

IIs choisissent PROCESS

aussi un certain

... que I'entreprise doit étre capable de
concevoir et d'implémenter, et sur lequel le
marketeur doit étre capable de communiquer
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Un nouveau champ de création de valeur

Statut

Utilité

Qualités

intrinseques

Qualites extrinseques

extendedva

ueslab

© ExentededValues Copyright



Composantes cycle de vie produit

Communication
Proposer une autre vision de la consommation

Distribution/Promotion

Fabrication/Transport

Intégrer les facteurs DD dans
les fonctions d’achat et de
production (et les mesurer!)

Choisir pour un mode de
communication (forme et fond)
cohérent avec sa promesse DD

Produit
/Service

Eco-Conception

Penser le produit sur tout son
cycle de vie en incluant le
role du consommateur

Communication au moment
de I'achat avec solutions de
/ paiement adaptées au DD.

Recyclage Consommation

Conseils d'utilisation optimale
et solutions de suivi DD.

Proposer des possibilités de
recyclage claires et pratiques
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Cycle de vie: Exemples

Communication e
SN

American Apparel” ‘ “x

Distribution/Promotion

Fabrication/Transport

OPTIONS

Produit

_ Achat/Vente
IService R

Proposer des possibilités de
recyclage claires et pratiques

ECO
EMBALLAGES
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American Apparel: Cool et Social ... s

AMERICAN APPAREL \ :
ON IMMIGRATION _ -~ ™ 3 = APPAREL

e g

Apparel, we agresd with the President's call for Immigration reform, so why
has nothing been dona for the last three ysars?
mm»mamotowmmmmwmwwwmmm we agreed with the President's call for immigration reform, so wiy
about immigration, of reprisals by govemment agencies. But we cannot just has nothing boen done for the last three years?

it in the shadows and watch the govemme:
this matter to advance their own careers. lnﬂmﬂow-v*-hhr:fdus

Ove 2 o uman beings have ecome Mﬁmmwwﬂmbwmmmm“mhhmw sitn the shadows and waich the gorern
m-r;wmrmm% system? At what point will America stop living in a state of denial? ver 12 bumn bnashve Becoma et 1 ur oy sconamy nd i
mﬂ::.,,..,, American Apparel we support our workers. We support our community. We support
:m“‘.’:.,m”‘* wmm Los Angeles. We support the pride of America and the American Dream.
mmuululeﬂleu Ml’mh
ST It's time to Legalize LA, and Legalize the USA. R —— S
&mmmﬁm W?Mﬂmn mmmh -m.ﬂa‘fm o

[Encugh s ancugh. American Apparel we support our We support cur community. We support
. mmmmmm«mwmmm
It's time to Legallze LA, and Legalire the USA.

[Encugh s enough.
s time to Legalize LA, and Legalize the USA
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American Apparel: Cool et Social ... s

AMERICAN APPAREL
(0 IMMIGRATION

hardworking people wha want 1o provide for their tamilies, and den
Mllsgmrlwu uﬂdlmd\w::"wytwm = President George State of the
Union Address, February 5,
At American Apparel, we agresd with the President's call for immigration reform, so why
has nothing been dona for the last three ysars?
Il'otlmo»wnmotommm&:mmmmdwwtommm;‘l
in the shadows and watch the govemment and politicians sxplcit and misrep
ﬂ!hmhmﬂﬂrmm
O\wlrI zun:Imh,:‘mhg.!mh:lﬂhcmmlhwrmm-wmmde
here in the USA, yet they do sa purgatory. While no
wmmmmrm countries, vary few have the courage to admit
the: only realistic option is some form of legal integrstion, coupled with a legitimate,
fwwwngmwmpﬂhy.
Migration and rxperts genemily agren thrt the productivity and hand wark
of immigrants imgroves mmnlm‘nul wm more affordable and available to US
lobs for US workers. iImmigrants not only Increase the wealth
of the nation, they have madical and

contributed significantly to major scientific,
Irldwﬂdn!wm-ﬂu.uwuﬂ 83 fo the arts. Mof&mmmhoem great
SErSReNeUrs 100,
Atwhulnﬁn!aqu going to recognize that mmmumm an apartheld
system? At what point will America stop living in a state of denial?
At American Apparel we support our workers. We support our community. We support
Los Angeles. W support the pride of America and the American Dream.
Enough s anough.
It's tire to Legallze LA, and Legalize the USA.

American Apparel is
under 10 years of age - 50 it
makes sense such a young brand
has found a way into the hearts
and wardrobes of the world's
hippest kids.

Photography TUN
Styling SAM RANGER

Sweeter than candy.
Better than cake.

American Apparel continue t
of the high street to shame with their
innovative designs - without resorting
copying designers. Their ads, comy
with ht girls and bays from the AA
have a perfect Terry Richardsan-style
grunginess. The clothes live up to the
ads’ promises - and have ensured the:
brand’s visibility in high class places. See
the metalic leggings rubbing shoulders
with Balenciaga and Givenchy in every
fashion shoot for autumn/winter. And

that bodycon low-back dress wor by
heacturners everywhere, in shades from
black to grey to fuscia. They even
expanded from cotton 1o jeans and cord
~ a hit with the East London teenage
contingent. Children and animals get a
ook in too, with multicoloured
babygrows and mini tees providing
parents with an excuse to dress up Junior
and Rover just like them. The latest
demagraphic given the AA treatment is
Kensington's locals. The brand recently
opened their fourth store in the UK on
High Street Ken. Get dovn there for
some priceless pocket maney style now.
Lausen Coctrane americanapparel net

Sasha wears leggings made into headdress, dress and bodysuit by American App:

Har Pancs Papandinanos. Make:
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Home Depot: Eco & Clair | weweman

- %
;;'\‘__' .._:-'
V¥

(Ta)
ECO

OPTIONS

e e g e ol il N

extendedvalueslab

© ExentededValues Copyright



You can do it. We can help.

IMPROVE YOUR HOME.
AND THE ENVIRONMENT.

The Home Depat makes it easy with

CLICK TO VIEW HOUSE

R =
1* Living Room LASTS 10 TIMES LONGER AND
USES 75% LESS ENERGY

(Ta)

ECO

e OPTIONS
ADD TO MY PRODUCT LIST
OPTIONS
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Toyota Prius: Eco en pratique TovoTA

moving forward

-Energy Monitor
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Préts a participer aux efforts necessaires a la mise en
oeuvre de leurs principes, les consommateurs concoivent la

RELATION

avec l'entreprise

commeun PARTENARIAT

... a condition que I'entreprise sache rendre
le durable lisible, cohérent et surtout désirable!
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Le labo en deux mots

Laboratoire de recherche académique et managériale
sur le marketing et la communication en
developpement durale (association loi 1901)

Mission de formation
— En Grande Ecole: Cours a 'lESC-EAP et a HEC
— En formation continue: EMBAS et séminaires internes

Mission de recherche

— Recherches et enquétes de terrain

— Participation a des conférences et publications
— Partenariats privés
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Contactez nous!

extendedvalues@gmail.com
extendedvalues@gmail.com
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